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Food and Nutrition Unit 1
Advertising Techniques

Advertising can be informative and entertaining. Advertisers use different techniques to entice consumers to purchase their products. Food advertisers use these same techniques to convince people that they want to eat their products. Follow the class discussion and fill in the chart. 
	Technique
	Meaning
	Food Example

	1. Limited Information


	Giving only the facts that will encourage you to buy, without telling the whole story.


	Junk food, chips, crispy, 
Coffee crisp: nice light snack

	2. Positive image
	An ad may use images of things that people feel positively about, such as a friendship or a good appearance. The advertiser hopes that the consumer will associate these images and feelings with the product.

	Beer: good looking people or extreme sports people drink this, so if you drink it you are cool too

	3. Celebrity  

    Endorsement
	Some ads show popular performers or athletes promoting the product. They don’t tell you whether the person actually uses the product in real life.


	MILK ads : Rhianna
Cereal : Wayne Gretsky

	4. Appeal to Basic 
    Needs
	Advertisers may focus on the ways the product meets a need for security or self-esteem. They try to convince you that the product will make you look or feel better.
Children’s ideas of their needs differs from adults concerns for the child’s needs. How so?

	Cereal: high fibre, vitamins
Cereal: fun to eat, cool kids eat it

	5. Scare tactics
	Advertisers may play on people fears of aging or developing a medical condition by claiming that their product can prevent or relieve the symptoms or provide essential nutrients.
	Becel margarine: reduces chances of heart disease

	6. False Claims
	Ads may make claims that are not true, such as fast or guaranteed results. Remember, if a claim sounds too good to be true, it probably is.
Who would this type of ad be directed at?
	

	7. Infomercials


	Ads that look like regular TV programs.

	Herb garden on your countertop: fresh herbs at your finger tips all year long, no waste 
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Besides advertising commercials on TV, radio, or magazines, companies use other techniques to promote their products. 
Such as:

A) Soft drink companies have different ways to get their name noticed.

1. product placement in movies
2. sponsoring events such as sports or concerts
B) Coupons are placed where for consumers to notice and use?

       1. in magazines or newspapers
       2. in the grocery store on the shelf in front of product
C) Can you think of any other way????

REMEMBER that the purpose of advertising is to get people to buy the product. The goal is to get good nutrition at a fair price. All consumers, regardless of age, need to be aware of advertising’s effect on their food habits and eating practices. 

